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DESIGN & REALTY
57 SPOTLIGHT Mass Beverlys M
collection by

v T sheds some light on the nesw knot

58 BUYZY The Hutel
Roche Bobois reopens after an impressive renovation; oflice furniture and

accessories line Poppin sets up shop in Santa Monica,

GO TRENDS Dress vour interiors in artful decor from floor to ceiling.

TRAVEL & RECREATION
07 SPOTLIGHT The Broadmoor in Colorado rings in its centennial with

celebrations galore,

08 GETAWAY Terranea Resort in Southern California boasts panoramie

oceanviews, palatial Mediterrancan-style architecture and deep respect for

preserving the natural beanty of the surrounding land and sea.

100 GETAWAY Hard-to-find wines, delicious food and gorgeous
countrysides awaitin Bordeans.

102 JETSET Home to an award-winning resort, a naturalist’s haven and

adrenaline-inducing excursions, New Zealand's North Island is well worth

the trek across the globe,

104 RIDES Porsehe pushes boundaries with the zo1g Cayenne Tarbo,

105 WELLNESS Travel the world

wellness goals, with Escape to Shape.

all while meeting vour health and
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app helps vou design vour home witha click of a button;

' 158

106 HOTEL L PDATE Rosewood Mayakoba celebrates its ioth
birthday with unique new offerings.

FOOD & DRINK

[O9 SPOTLIGITT Best Girl breathes new life into DTLAs Ace Hotel.

L0 ENTEAY Chef Dominique Ansel gives us a taste of his sweet and

savory side at his new restanrant-bakery hybrid, |N”|J\ |J->|ninic!u<' \nsel,

FIZNARK T WATCH Eataly finally opens its doors at Westfield
Century City.

1A GLIDE Your go-to g ide for ||.|\ig.|\i|ig|,‘ \_‘\':]iuiug\(‘(-m-,
Karen and Quinn Hatfield expand their eulinary empire to downtown

Los Angeles: the top five bowls that will keep vou healthy all vear long,

SOCIALSCENE

SNAPSHOTS Your invite to the city’s most exelusive events and

philanthropic gatherings
LOOKWITO'S TALKING

124 Barry's Bootcamp CEOJoey Gonzalez reflects on the success of the
group litness studio and gears up (o celebrate its 2oth anniversary.

112
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From left A peek
inside Hutch
founder Beatrice
Fischel-Bock’s dining
area; Fischel-Bock at
home in L.A.

Picture

THIS

Tile samples and paint
swatches be gone! With Hutch,
a new virtual design-powered
app, generating fab decor ideas
is easy as a tap on the screen.
—Laura Eckstein Jones

Roche Bobois”
renovated VWest
Hollywood showrgom

“The furniture and decor space is a $200 billion-plus-
per-year industry,” says L.A.-based Beatrice Fischel-
Bock. “We all need furniture 1o sit and sleep on, yet

the process to buy can be excruciating.” Fischel-Bock

is seeking to streamline the process with Hutch
(hutch.com), her app and website that mix 3-D
technology with e-commerce. “Users can easily design
their space in our app by uploading an image, and we do
all the heavy design work,” she says. “One of the most
popular features is swapping items until you customize
the space o your liking. People get addicted to the
interface.” The app is loaded with decor that’s currently
in stock, and users can test out options until landing
on their perfect room. “It’s hard to know what will look
good together,” she says. “[Our] user experience is here
to make the whole process easier and more fun!”

French Accent

Beverly Boulevard has had its share of incredible design
destinations over the years, and through every transition,

Roche Bobois (rochebobois.com) has stood firm. Now,
for the first time since 1958, the innovative French furniture
and accessory brand is revealing a stunning showroom
transformation in the heart of the West Hollywood Design
District. The store has been completely redone, with a
centralized design center, updated lighting, floor-to-celling
LED screens, custom wallpaper and eco-friendly plants
throughout. Inside, core pieces like the Mah Jong modular
sofa {price upon request)—updated in luxurious kimeno-
inspired fabrics by Kenzo Takada—mingle with the whimsical
Bubble chair ($4,635) in fresh new shades. Says Matthieu
Pascalin, the brand’s U.S. Southwest general manager: “At
it's core, Roche Bobois stands for contemporary designs that
easily elevate and adapt to a space.” -LEJ
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Poppin's QT Privacy
lounge chair, $1,200,
and ottoman, $249,

Worlk [t!

“We are a design and fashion brand
first and foremost. so our palette
and family of products continually

evolve,” explains Randy Nicolau, the
CEO and co-founder of chic office

furniture and accessory line,
Poppin (poppin.com), which
recently opened a showroom in
Santa Monica. When Poppin
launched online in 2012, this
philosophy was evident in its
offerings, boasting sleek sihouettes
and bold colors: Everything from a
stapler to a file cabinet could be
considered a standout. Now in
keeping with the times, “we recently
introduced blush and more muted
colors,” says Nicolau. When asked
about why the brand chose to open
in Los Angeles, Nicolau's response
speaks to the city’s growth. “L.A.
has become a booming startup hub
in recent years and is establishing
itself as a top-tier destination on par
with New York City and San
Francisco,” he quips. “We wanted
1o be in the area to service all of
these businesses.” Inspirational
setups, along with standouts such as
the tufted Brick QT Privacy lounge
chair (from $1,200), file cabinets and
clean-lined desk accessories (33 to
$499)—available in a variety of
candy-colored and muted shades—
can be experienced at the
showrcom, then customized and
ordered online. “Our showroom
maodel has proven successful
because a lot of our customers
prefer to see the quality of the
product in person,” says Nicolau.
“It’s hard to determine how
comfortable a chair is online.” —LEf

beth in blush

HUTCH PHOTOS BY DUSTIN WALKER
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